BPW International 1930 - 2011
The International Federation of Business and Professional Women

fact sheet 1:
AN INTRODUCTION TO THE
WEPS TOOLKIT
Addressing workplace cultures and attitudes towards women in the workplace, often
entrenched in the minds of employers and employees alike, is a complex challenge.
Redressing the many dimensions of gender inequality requires the mobilization of the
private, government and NGO sectors.
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BPW International believes that
women should not have to wait
another 30 years to see gender
parity in management and at
boardroom level. Credible research
and reports from a growing
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As a global organization of business and professional women,
BPW International endorses the WEPs and has made their
promotion and realization a top organizational priority.
BPW International is committed to raising awareness of the WEPs around
the world and we have developed resources to help members to run their
own WEPs events and consultations. These take the form of a series of 10
Fact Sheets designed a practical guide for members to build the private
and public sector’s awareness around the WEPs.
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I M P O RTA N T C O N S I D E R AT I O N :

GENDER MAINSTREAMING
Gender mainstreaming is an international strategy to achieve gender equality in all
aspects of society that has been gradually adopted since 1995 by many governments in
developing and developed countries. It was defined by the United Nation’s Economic
and Social Council (ECOSOC) in 1997 as follows:
Mainstreaming a gender perspective is the process of assessing the implications for women and men of any
planned action, including legislation, policies or programs in all areas and at all levels. It is a strategy for
making womenʼs as well as menʼs concerns and experiences an integral dimension of the design,
implementation, monitoring and evaluation of policies and programs in all political, economic and societal
spheres so that women and men benefit equally and inequality is not perpetuated. The ultimate goal is to
achieve gender equality.
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campaigns [The BPW International Equal Pay Day

means for ensuring that gender considerations

Awareness Campaign was launched in 2009].
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experiences of women and men can assist the
private sector and government agencies develop
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You will find updated information and, over time,
additional Fact Sheets on the WEPs pages of the
B P W I n t e r n a t i o n a l w e b s i t e : w w w. b p w international.org.
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take on an unpaid caring role at the expense of

paid work, to their financial detriment. As a result,

h t t p : / / w w w. u n i f e m . o r g / p a r t n e r s h i p s /
womens_empowerment_principles/
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continue to raise awareness of their countryʼs pay

gap through the national Equal Pay Day awareness

BPW INTERNATIONAL
International Federation of Business and Professional Women

